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UHAeKC RSBl HeMHOro BbipoC U 3aBepLLUUA 2025 roA poOCTOM
AEAOBOMU aKTUBHOCTU MCI

AMHaMmuka uHaAekca RSBI v BBI1 PP
BBM PP, % r/r —|AHAEKC RSBI

pocT

54,5

50,0 .

cnaa

2020 2021

NcTo4HUK: TICB AHOAUTUKA, AHOAUTMYECKMM LLeHTP HADPU, Magram Market Research 2



KomnoHeHTa KpeAuUTbl HEMHOIO NpoceAd Ha ooHe pocCcTda
OTKO30B

= KomnoHeHTa KpeAnTbl HECKOABKO 3OMEAAMAC POCT M3-30 CHXKEHMS YPOBHS OAOBPEHMIM

= TeM He meHee B CPOBHEHUM C HAYOAOM TOAQ YPOBEHb KOMMOHEHTbl OCTAACA BLICOKMM 3Q CHYET QAKTMBM3ALMM CNpOCa B
YCAOBUAX CHMKEHUA KAIOYEBOM CTOBKM

= TOK, MHTEPEC K KDEAUTOBAHMIO B AEKADPE NPEABIBAIA KOXKAbIM BTOPOM NPEANPUHUAMATEAD, HTO HO MUKE MOCAEAHUX AET

RSBl KpeAuTsl AVHAOMHMKQA CNPOCA HA KPeAUT
(CYMMAPHQS AOAS YAOBAETBOPEHHOIO M HEYAOBAETBOPEHHOIO
cnpoca MCIrl)
Cnpoc MCI1 Ha KpeAHThl
pocT 59.8 60,4 61,7 61,5 61,0
59.1 49%
44%
: 0% 4% 4% 40% 2%
37% 35%  |40%
36%
34% 0 34%
30%
26%
f-ﬂD'_)S<'IWWQJ§<'IWND_'§<'IU=EJQ’§<'IW
2288252238382 x2:282882x2:882
2022 2023 2024 2025

NcTouHmk: NMCB AHOAUTHKA, AHOAMTUYECKMIM LeHTP HAPU, Magram Market Research



B Aekabpe 6oAee owyTuMmas 4Yactb cnpoca MCI1 octaAachb

HEeYAOBAETBOPEHHOM

= Aoas MCI1 c 0TKQ30M B KpEAUTE YBEAUYUAAQCH AO 11% (+3 n.n.), a AoAd oA0BpeHU cokpatuAachk A0 16% (-2 n.n.)
= Herame YOCTUYHO CTAQAMA POCT YUCAQ YXKE MMEIOLLMX KpeAUT (17%, +5 n.n.)

= TemM CaOMbIM CPEAM MOATBLLUMX 30BKY OAODPAEMOCTb COCTABUAA 60% (-9 N.M.), HO MMHUMYME 30 NOCAEAHME 3 MECHLLA

30AOAKEHHOCTb MO KPEAUTAM
MCI1 B pyOoAaXx, TPA

CocTosiHue npeAbsiBAeHHoro cnpoca MCIl Ha
KPeAMUTbI 3a NOCAeAHME 3 Mecaua

ETOAYYMAM KDEAMT B OTYETHOM ¥ He 0A0GpPHAK B OTHETHOM
YKe eCTb KpeAUT
PeA B He MbITAAMCb MOAYYMTD, T.K. HET
YBEPEHHOCTM B OAODPEHMM
33,6% Kpeauta
29,2%

15,4%

Hosa.25 Aek.25 Hos.25 Aek.25

Y AOBAETBOREHHbBIM CMPOC HeyAOBAETBOPEHHLIM CNPOC

Aoasi 0A06peHMM Ha 3a8BKU NO KPEAUTAM K HUCAY MX MOAABLUNX

—®&— AOAS OAODPEHMI K MOACBABLLIMAM 3QSBKY HO KDEAMT
CpeaHee 3a 3 roaa

73%

72% 71% 71%

70% 6
67% N\ 67% 6% %
A 67%

¥
63% 63% 63% 57%
64%

59%

60%

51% 51%

NcTouHmk: NMCB AHOAUTHKA, AHOAMTUYECKMIM LeHTP HAPU, Magram Market Research



AaHHble baHka Poccuun no kpeauntosaHuio MCI1 B
CONMOCTABAEHUU C AGHHbIMMU RSBI

= 30A0OAXKEHHOCTb MO KpeAnTam MCIT He BbIPOCAQ 30 2025 roA. [Npr 3TOM UCXOAS U3 AQHHBIX RSBl Mbl MOTAM
OXMAQTb €€ COKPALLEHMS, TOK KAK CMPOC HA KPeAMT OCAAD No CpaBHeEHUIO € 2024 rOAOM

= [lpm 3TOM KOA-BO 30EMLLMKOB COKPATUAOCH MPUMEPHO HA 8%, 4TO COOTBETCTBYET HODAIOAEHMAM RSBI

= POCT NpOCPOYEHHOM 3AAOAKEHHOCTU YCUAMBAETCH. 10 AHAAUTUHECKMM AQHHBIM YCKOPEHME
MNPOUMCXOAMAO CHAYAAQ B cermeHTe UM, a B 2025 roay u B cermeHte MCI1 ¢ Bblpydkom 6oAee 60 MAH. DTO

OblIAM 30MEYEHO DAHKAMM, B PE3YALTATE MPOMU3OLLIAO CHUMXEHUE YPOBHA OAODPEHMUS, 3ADUKCHUPOBAHHOE
RSBI

= Ha dooHEe CHMXEHMSI KAKOYEBOM CTABKM U CHUMXKEHMSI YOOBHA OAODPEHMI, BMEPBbLIE 30 AOATOE BPEMS
CYLLLECTBEHHO BbIPOC OBObEM HEYAOBAETBOPEHHOIO CMNPOCA

30AOAXKEHHOCTb MO KpeAuTam MCM B KoA-Bo 3aemuumkos MCII NpocpoyenHas saaonxeHHocTs MCI
PYOAsAX, TPAH pyo6.

143 145
14.7% 14.8%
645977 4
10.4%
123 591 251 6(i098 5.0% 4.4% 4.0%

01.01.2024 01.01.2025 01.01.2026 2023 2024 2025 2023 2024 2025

B [Jo oObemy HET[IO KOA-BY

McTovHMK: bBaHk Poccum



B 2025 roAy o6pauLeHus 3a rocnoasep>Xxkou MCI1 cokpaTUAUCDH B CBSI3U
Cc ee hOKyCUPOBKOU HA NMPUOPUTETHDbIE OTPACAU U UHBECTLLEAU

U3y4aAKu AU Bbl BO3MOXKHOCTU NOAYHEHUSA PA3AMYHbIX MEP rOCYAQPCTBEHHOU MOAAEPXKU AAS CBOEro

6usHeca?
= e e AN e e e e e e e e
= & § | '
— I *" I
AQ, U3y4aAm U OHH 26% AQq, n3y4aam u 13% : '
HOM He NOAXOAAT +2 n.n OﬁpCILI.I.CIAHCI:- -5 n.n. | YAQAOCH NOAY4HMTH :
o | FOCNOAAEPXKY? |
| |
| I
' 29% !
;— | |
I |
| 1
I I
4 I I
@ N\ I 71% [
U Aa, usy4qaau, Ho ! |
o 39% noka He 23% ! |
HerT, o I [
obpalLaAmch +4 1.0 : |
He U3Yy4aAU +0 n.r.* L

= B 2025 r. rocnoaAep>KA CTAOAQ BOAEE (y3KOM» U AAPECHOM: COKPATMAMCH OOBbEMBI MOMYASPHBIX NPOMPAMM (NpeXAe BCEro
ABIOTHOTO KPEAMTOBAHMS), Q AOCTYM K HMM HALLE OIMPAHUMYMBAACS MNPUOPUTETHBIMM OTPACAIMM M DOAEE XECTKMMM
KPUTEPUAMM, MU3-3Q YETO YOCTb KOMMAHMM NPOCTO NEPECTAAQ MPOXOAUTE MO YCAOBMSIM

NcTouHuk: NMCB AHOAMTHKA, AHOAUTMYECKUMM LeHTPp HAPK, Magram Market Research



B YCAOBUAX OXACDKAEHUS SKOHOMUKU OU3HEC HYyXXAQeTCS B
rocnoAAepxXkKe

OueHUTe, NOXAAYUCTA, HOCKOABKO HEOBGXOAUMBI Mepbl FTOCYAQPCTBEHHOU NOAAEPXKHU Bawlemy GusHecy
ceMnyac no 5-6aAAbLHOM LLKAAe

"
32% OcTpo
12% HyXAQeMcS

77

> 28% |

HeT HyXAbI |

= T1OYTM TPETb KOMMNAHUIM OLLEHMAM NOTPEBHOCTL OUM3HECA B TOCMNOAAEPXKKE MO HAMBBLICLLEMY BAAAY
=  3Q4QCTYIO B TOKMX MEPAX OCTPO HY>KAQETCH CPpeAHMM BusHec n npomssoacTeo (40% MCI)

NcTouHuk: NMCB AHOAMTHKA, AHOAUTMYECKUMM LeHTPp HAPK, Magram Market Research



Ha cboHe noBbileHuns HaAoroB B 2025 roay MCI cTaau
HEeCKOABbKO 4YaLl,e OTMEYATb 3dTeMHEeHUe CBOen OTPACAHU

Kak Bbl cyMTaETE, CKOABKO KOMIMAHWW B BALLEW OTPACAM paboTaloT «B cepyion (TO €CTb PA3AUHHBIMH
METOACQMM CKPbLIBAIOT 3HAYUTEABHYIO HOCTb CBOUX OBOPOTOB OT HAAOIOB)?

BOABLLUMHCTBO KOMIMAHMM B HAOLLIEM OTPACAM PABOTAET «B
Beayion

EZ '+

BOABLLUMHCTBO KOMMAHMM B HAOLLIEM OTPACAM PABOTAET (B
cepyion

Ha BbICOKMM YPOBEHb TEHEBOrO Cektopd ykaszaam 18% MCIT (+4 n.n. 3a roa), Yaule o6 3TOM FOBOPUAM OMPOLLEHHLIE B

MUKpPOBU3Hece (26%)
Bnpouem, no-npexHemy BOAbLLUMHCTBO KOMMAHMMU COOBLLLAAO, YTO OCHOBHASA YOCTb YHOCTHUKOB PbIHKA paboTaeT «B BeAyoy

— 210 55% MCIT1

NcTouHuK: MCB AHOAUTHKA, AHOAUTHMHECKUMM LeHTP HAPU, Magram Market Research



3apnAaTHbIM 6ym yTux: B 2025 roay 6mM3HecC meHee OXOTHO
MOBLILLAA ONAATY TPYAQ COTPYAHUKOB CBEPX UHPAALLUU

Ha ckoAbKO NPMMEPHO BbIPOC CPEAHMU YPOBEHDb 3aPAOOTHOM NAQTbI COTPYAHMKOB Y
Bac B KOMMNAHWUKU 30 NOCA€AHUM FOA?

BbiLLie YPOBHSs MHAOASLMM (7-8%)
]

31% 30%
21% 22%
18%
8%
YpoBeHb 3apabOTHOM MAQTH <5% 5-10% 10-20% > 20%

HE BbIPOC

3a nocAaeAHUM roA 30% KOMMNAHKMM (-16 M.M. 3Q TOA) MOBbILLAAM 3QPMNAATE COTPYAHUKOM BbILLIE YPOBHS MHADAALLMM

Poctom POTa NnpUMeEPHO MO MHMPAILMKM OTMETUAMCE 31% NPEANPUHMMATEAEN, Y OCTAAbHBIX (39% KOMMAHUM) OH BbIA HMXE
AMBO 3QPNAQTHI BOBCE HE POCAMU

B YCAOBUAX TOPMOXEHUI DKOHOMUKM Y MHOTMX KOMMAHUM POCT M3AEPXKEK HAYAA ONepEXdTb BOIMOXHOCTM MO POCTY
BbIPY4YKU KU MOBbILLUEHUNE 3APTMAAT CTAAO MPAMbBIM AGBAEHHMEM HO MAPXKY

NcTouHuK: MCB AHOAUTHKA, AHOAUTHMHECKUMM LeHTP HAPU, Magram Market Research



TpeTb NpeANPUHUMATEAEN HE UCKAIOHAIOT 3aKPbITUA OM3Heca B
OAMDKAULLUE NMOATOAQ

AonyckaeTe AM Bbl BO3MOXHOCTb 3aKpPbITUA 6M3Heca B 6AanmXxanumne é mecaues?

Aonyckaem, eCAM CUTyauUMS
HE MCNPABUTCA

He A

AONyCKAaeM npu yxyalLeHum
TEKYLLLEM DK. CUTYALMM

MNo-npexHemy 6oAbLLMHCTBO MCI1 (67%, -4 N.N. 3 r0A) HE AONYCKAIOT 30KPbLITUS CBOEro BrsHeCca B BAMXKAMLLIME MOAroAQ
OAHOKO NPEANPUHUMATEAU CTOAU YALLLE AOMYCKATb 3AKPbITUS AEAQ NPU YXYALLEHWU TEKYLLLEM DKOHOMMYECKOM CUTYALLMM —

Tenepb 3T0 KAXAbIM NaTeit MCI (+4 n.n.)
To eCTb NPU3HAKOB MAHUKK HET, HO CEKTOP B DAMXKAMLLME MeCALLLI ByAeT BOAEE OCTOPOXHbBIM

NcTouHuk: NMCB AHOAMTHKA, AHOAUTMYECKUMM LeHTPp HAPK, Magram Market Research 10



BoBAaedyeHHOCTb MCI1 B TPAHCIPAHUYHBbIE NAATEXU OCTAETCH
cTabnAbHOU

OcyuwecTBAIAQ AM BALla KOMNAHMA TPAHCTPAHMUYHbBIE NAATEXM (NEPEBOAbBI M3-3a pyb6eXa MAK 3a rPAHMLLY B ONAATY 3Q TOBAPLI) 34
NOCAeAHWe LeCcTb mecsues?

M8 opron T

7

B TH. g MpPOoM3BOACTBO I s

I@‘ Cdoepa ycAyr - 10%

=  18% MCI1 coobLimAM 06 OCYLLLECTBAEHMM TPAHCTPAHMYHBIX MAQTEXEM, KOK M TOA HO30A
= bOA€e OKTMBHO BOBAEYEHbI B MPOBEAEHME NAQTEXEN TOPIOBbIE NPEANPUATHS

NcTouHuK: MCB AHOAUTHKA, AHOAUTHMHECKUMM LeHTP HAPU, Magram Market Research 11



CAaHKUUOHHOE AJBAEHME NPU NAATEXAX Tenepb OTPAXAETCS B
nepBylo o4epeAb HaO UX CTOUMOCTHU U CPOKOX...

C Kakumm npobAeMamu B OCYLLLECTBAEHMU TPAHCTPAHUYHbIX NAATEXEeW CTAAKMBAAACH
Balua KOMNAHUSA 3a NOCA@AHME LUECTb MecsLLeB?

T OB A, A OKY M H T OB N 46%

30BMCAHME NAQTEXA
T 51%

OTKA3 MH. B aHKQ B M OB A HM M T T e K O I (| %
(+]

OTKa3 BaHKA Be3 OB CHEHNA oMM N 37,
(s}

B OKT.25 MOoKT.24

= 59% (+4 n.n. 30 roa) NpeAnpPUHUMATEAEMN, OCYLLLECTBASIOLLLMX BDA, OTMETHUAO POCT KOMUCCHUM 30 NEPEBOA
= KaXAbIM BTOPOM CTAAKMBOACS C 30AEPXKAMMU B MPOBEAEHUM MAATEXEM, MO PA3HBIM MPUYMHAM
= AOAf OTKO30B COKPATHUAQCD, OTPAXAS AAQNTALMIO BAHKOB K COHKLLMOHHOMY PEXMMY

NcTouHuK: MCB AHOAUTHKA, AHOAUTHMHECKUMM LeHTP HAPU, Magram Market Research 12



...HO U PACNPOCTPAHEHHOCTb COBCEM HEOAEKBATHbIX
KOMUCCUN COKPATUACACDH

KakoBa npumepHas cpeAHss KOMUCCUA 3d OCYLULECTBASEMbIE Ballen KoMnaHueu
TPAHCTPAHUYHbBIE NAATEXU?

1 0KT.24 OKT.25

30% 31%

20%

13%

5%

<2% 2-4% 5-6% 7-10% > 10%

Komumccum 3a NAATEXM OCTAKOTCS NMPEUMYLLLECTBEHHO BbICOKMMM, HO MX CTRYKTYPQ HECKOABKO YAYYLLIMAQCH: A0 30% (+2 mn.n.)
BbIDOCAQ AOAS TEX, Y KOTO KOMMCCUA COCTABASET 2-4%, NPU COKPALLLEHUM BABOE, AO 5%, A0AM MCI1, naaTamx 6oaee 10%

NcTouHuK: MCB AHOAUTHKA, AHOAUTHMHECKUMM LeHTP HAPU, Magram Market Research



[MPOXOAMMOCTb NAATEXEN 3A oA TAKXKE YAYHLLUAACDH

Kak 4yacTo TpaHCrpaHUyHble NAATEXM, OCYLLLECTBAEHHbIE Bawend KOMNAHUEH 3a NOCAEAHHUE 6 mecHLes,
3ABUCAAU MAU ObIAU OTKAOHEHDI? (CPEeAM TEX, KTO CTOAKHYACSH C OTKA30M MAK 3QBUCAHHEM NMAATEXA)

Kaxxabir 10-bi4 MAM

pexe KaxKAbIM 5-bIA Kaxxabli 3-mm Kaxkabin 2-01 MoYTH KQXKABIM

«

OKT.24 OKT.25

MPOBAEMbI C MPOXOAMMOCTBIO MAATEXEN 3AMETHO OCAQDAM, OTPAXKASA AACQNTALIMIO FOUHAHCOBOM CUCTEMBI K COHKLLMSM

NcTouHuK: MCB AHOAUTHKA, AHOAUTHMHECKUMM LeHTP HAPU, Magram Market Research



Cnacmbo 30 BHUMAHME!

[ToApOBHEE C MATEPUAAAMM Bbl CMOXETE O3HAKOMUTLCS HA CTPAHMLE HALLEro CamTa:

https://www.psbank.ru/Business/RSBI

‘I : OBLIEPOCCMMCKAR OBLLIECTBEHHAR OPTAHM3ALIMA MANIOr0 W CPEAHErO NPEANPUHUMATENLCTBA



https://www.psbank.ru/Business/RSBI
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