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UHAeKkc RSBl onyCTUACS HO MUHUMYM C A€TA MPOLLUAOro roAq,
OTPAXASA 3AMEAAEHUE TEMIMNOB POCTA AEAOBOU OKTUBHOCTM

AnHamuka mnHaekca RSBI v BB PP

BBM PP, % r/r e | AHAeKC RSBI
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cnaa 38,5

NcTouHuK: TICB AHOAUTUKA, AHOAUTHYECKUI LLeHTP HAPU, Magram Market Research



UHBECTULLMOHHYIO OAKTUBHOCTb MCI TOPMO3AT HEeraTuMBHbLIU
3KOHOMMUYECKNMN HOCTPOU, BbICOKME CTABKU U HEXBATKA PYK

Y10 OCTaAHABAMBAET Bally KOMNAHUIO OT AONOAHUTEAbHbIX MHBECTULLMU B pasBuTue 6usHeca?

MeCCUMMCTUYHBIN B3TASA HO 7
SKOHOMMYECKYIO CUTYALLMIO O

AEOULNT KOADOB 35% BbicOKkMe CTaBKM
28% - 30% -
- Huskum cnpoc / HeT BO3MOXXHOCTH
TekyLmn macLutad Orp ARV HOHIOCTD Hesbicokas CAOXHO OLEHMTH MOMBAGYS MHBECTULIAM B
BusHeca yCTpamBaeT N pPEeHTabeAbHOCTb BM3HECO OTAQYY MHBECTMLINM HYOKHOM OBLEME
26% 24% 21% 19% 18%

=  OOOCTPUACACH CUTYALIMS C KAAPOAMM: 30 TOA DTA MPOBAEMA CMECTUAACH C 5 MeCcTa Ha 3 Mo YyacToTte
YNOMUHOHUS  MNPEANPUHUMATEAIMU.  MeHee  aKTYOAbHbIMKM  CTOAM  TPYAHOCTM C  OLLEHKOM
MHBECTMULIMOHHOM OTAQYM

= AedoUUMT KOAPOB KAK npobAema Nel TRAAMLMOHHO MPUCYLLLA MPOM3BOACTBY (36% MCII), a B
cadoepe YCAYT U TOPFOBAE — 3TO ONACEHUS B YOCTM SKOHOMMYECKOM CUTYALLMM

McTouHmk: NMCBb AHaauTka, Magram Market Research, AHaAnTHYeCkmii LeHTp HAPK



Cnpoc Ha KpeAnUTbl HO MUHUMYME C BeCHbl 2022 road, HO OH He
ucyes

RSBl KpeAuTbl AVHAOMKKA cnpoca Ha KpeAUT*
0 AuHammka cnpoca MCIT HO KpeAUTbI
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AAs MCI, Bce-Takmn o6paTUBLLUMXCSH 30 KPEAUTOM, — OH OCTAETCSH
AOCTYMHbIM

OTHoweHue MCI K AOCTYNHOCTU KPEAUTOB

AoAd 0AOBpPEHUI HA 3ASIBKM MO KPEAUTAM K YUCAY UX
30 nocAeAHue 3 Mecsua

MNOAQBLUUX

—8— AOA 0AOBPEHMM K MOACBOBLLMM 30SBKY HO KPEAUT

B [TOAYYMAM KDEAMT B B He 0AODPUWAM B OTHETHOM CpeaHee 3a 3 roaa
OTHYETHOM MNnepmoae nepuoae
Y>Xe eCTb KpeaAuT
73% 72% 71% 1%
28% B He MNbITAAUCH MOAYYMITH, T.K. ° ° 71%
25% HET YBEPEHHOCTH B

OAODPEHMU KPEAMTT

59%
63% 63% 63%

8% 8%
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McTodHmk: MCB AHOAUTUKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research



MAM 2024

MCI cH4UMTAIOT, 4TO NOAYYUTb KPEAUT CTAAO AErye

Kak Bbl cuuMTaeTe, Aerko AM B HacTtosLee BpeMs NOAYHYHUTb B 6aHke
KpeAUT HaO KOMNAHUIO UAU CAOXHO?

Aoag MCIT, OTBETUBLLMX (AETKO
65% 65%

56% 55%

HOS0pb 2023 52% 48%

AErko

CAOXHO

TOProBAs Coepa yCcAyr MNpOoKr3BOACTBO

HO$.23 M aO.24

. quepo TOPIroBAU, TMPUBAEKAIKOLLLAA B OCHOBHOM O60pOTHbIe KpEAUTDI, HaOMDOAEE MO3UTMBHO OLLEHMBAET
AOCTYINMHOCTb KPEAMNTOBAHMA

= B cdoepax NPOM3BOACTBA U YCAYT AOAS ONMTMMMCTOB 30 MOATOAC 3AMETHO BbIPOCAC HO COOHE MPOLLECCOB
MMMOPTO3AMELLEHUS U YBEPEHHOCTU B COXPAHEHMM DAQrONPUITHOM SKOHOMMYECKOM KOHBIOHKTYPbI

McTodnmk: NMCBb AHaauTka, Magram Market Research, AHaAnTHYeCKmin LeHTp HAPK



MAM 2024

OCHOBHbIM MNMPENSATCTBUEM AASl NMOAYHEHUSA KPEAUTA OCTAIOTCA CTABKU U
BbICOKUE TPEOOBAHUSA MO 3AAOTaM

Mo4yemy, Ha Ball B3rasA, CEMHAC CAOXHO NOAY4YUTb B 6aHKe KpeAUT Ha KomnaHuio? (cpeaun Bcex MCH)

BOHKM MPEAACTaOT CAMLLIKOM BbICOKME MPOLLEHTHbE s 38%
CTOBKM 37%

33%
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e 137 PUHAHCOBbIS
BbICOKQS TEKYLLLAS AOATOBAS HAMPY3KA Y KOMMAHMM 12% orpanmieHms

BaHkM TPEBYIOT CAULLKOM DOALLLIOM MAKET AOKYMEHTOB AAT I 26%
0AO0BpPEHMS 28%

- 1
BAHKM HE AQHOT KPEAMT HO AAUTEABHBIM CPOK 167

BaHK He paboTaeT C HaLleWM OTPACAbIO E— 677"0

TexHuyeckme
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| 5 4% |
| HeAOCTATOYHbIM CPOK AEITEABHOCTU KOMMOHMM B 5% acnekTbl :
|

B Man.24 HO4.23

= Bboaee 1petr MCI B TEKYLUMX YCAOBMSAX HE OOACAQIOT, HO MX B3rASA, AOCTOTOYHbIMM COUHAHCOBBIMM
PECYPCAMM, YTODbI AETKO MO3BOAUTL CEDE KPEAUTOBAHME

= [IpoBAeMbl C MOATOTOBKOM MAKETA AOKYMEHTOB BCE €LLE PACMPOCTPAHEHbl, HO AOAS OTMETMBLLMX MX
CHUXAETCS — NPEANPUHUMATEAM PA3BUBAIOT KYALTYPY BEAEHMS OTYHETHOCTU U MACHUPOBAHMS

McTodnmk: NMCBb AHaauTka, Magram Market Research, AHaAnTHYeCKmin LeHTp HAPK



MAM 2024

AKTUBHOCTb 6AHKOBCKOro kpeantoBaHua MCIl npeB3oLAa AOKPU3UCHbLIN
YPOBEHb

Kakue 13 BUAOB AONMOAHUTEABHOIO d)MHGHCMpOBGHMﬂ NMPUBAEKAAQ Bawa
KOMNAHMSA 30 NOCAeAHUe 12 mecsueB?

BOHKOBCKWE KPEAMTHI OT MMEH I 207,

NpPEANPUATUS 16%
I 197
AUZUHT 15%
Y |
3aMM y BAM3BKMX MAM APYTMX HOCTHBIX AMLL 10% 13%

I
YACTHbIE MHBECTULMM ; :

AbTOTHbIE KPEAMTbI _4%6%

[OCYAQPCTBEHHbIE CYOCUAMM, TDAHTBI _3% 6%

BAHKOBCKME KPEAMTHI OT MMEHV I 5%
dPU3MYECKOro AMLLA S%

B Mmon.24 i ceH.21

KaXAbIM M4TbIM NPEANPUHUMATEAD MPUBAEKAA KPEAMT OT MMEH MPEANPUATUA 3A TOCAEAHUU TOA, POCT
CTABOK AMLLIb CAEPXXMBAET MO3UTUBHYIO AMHOMMKY

NMPEeANPUHUMATEAM TAK >XE YACTO MOAb3YIOTCH AM3MHIOM, KAK KM OepyT OAHKOBCKME KPEAMTbI, YTO
CBMAETEABCTBYET O BbICOKOM 2A0AOEKTMBHOCTU MHCTPYMEHTA

McTodnmk: NMCB AHaauTmka, Magram Market Research



MAM 2024

Yaw,e Bcero MCI1 cdep Toprosan n ycAayr 6epyT B KpeAUT oT 1 A0 5 MAH
pyoAeun

Ha kakylo cymMmy Bbl MOAYHYUMAM BAHKOBCKUM KPEAUT AAS Bawuen komnaHumn?
(pecnoHAEHTbI, KOTOpPble 6PAAU KPeAUTbl B NOCAeAHMeE 12 mecsaueB), pyo.
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L J
MPOM3BOACTBO 5"3%
21% { 22% 23% |
% 79% 10% 14%
<500 tbic. 501 -999 1bic.  1- 4,9 MAH 5-9,9 MAH 10-19,9 mAaH 20 - 49,9 MAH >50 MAH

= 59% MCIT Npon3BOACTBEHHOM CcAbepPbl BePYT KpeanTbl HO cymmy Boaee 10 MAH pyO., B TOM Ymcae 23% -
boaee 50 MAH py6., 4TO CBA3ZAHO C BbICOKOM KAMMUTAAOEMKOCTbIO DUM3HECA M DOAEE KPYMHBIM PA3MEPOM
NpeAnPUATUA

McTodnmk: NMCB AHaauTmka, Magram Market Research



18% MCI1 ocyLLeCTBASIAM TPAOHCTIPAHMYHbIE NMACGTEXM 30 MOATOAQ,
ropasAo 4aiuLe — KOMMNAHUKU B MPOU3IBOACTBE

OcyLwLecTBASAAQ AM BALLa KOMNAHUA TPAHCTPAHUYHbIE NAATEXM (NEePEeBOAbI U3-3a Py6eXXa MAM 3a TPAHULLY B ONAATY 3d
TOBAPbI) 30 MOCAEAHUE LLIEeCTb MecALeB?

AQ:

Hg DOMIBOACTEO R

g Topross I

HeT; 82%

l@\ Capepa ycAyr B

McTounmk: NMCBb AHaauTmka, Magram Market Research 10



NMpo6AeMbl C TPAHCTPAOHUYHBIMU MAATEXAMU CTOHOBATCS OCTpee,
BTY. BLIDPOCAU KOMUCCHUMU 3A UX NPOBEAEHUe

C KakMmu npobAeMaMU B OCYLLLECTBAEHUU TPAHCTPAHUYHBIX NAATEXEN CTAAKMBAAACH Balla KOMNAHKUS 30 NOCAeAHue
wecTb MecaueB? (PeCNOHAEHTbI, KOTOPbIE€ OCYLLECTBASAU ONAATY 30 pyb6ex)

61%
OTKA3 MH. BAHKA B MPOBEAEHUM MAATEXA

BbICOKQS KOMMCCUS 30 MEPEBOA

3AAEPXKKM MAATEXEMN

30BUCAHME MAQTEXA

Tpe®oBAHMA AOM. AOKYMEHTOB

OT1Ka3 6AHKO B6e3 0OBICHEHUS NPUYMH

B OKT.24 #CeH.23 # OoKT.22

McTouHmk: NMCBb AHaauTka, Magram Market Research, AHaAnTHYeCkmii LeHTp HAPK 11



Cen4yac HOpMoOMu CTAAQ KOMUCCHUSA 30 NepeBoAa boaee 5%

KakoBa npuMmepHas CpeAHssi KOMUCCHS 30 OCYLLLEeCTBASEeMble Balleit KoMNaHMen TPAHCTPAHUYHbIE NAATEXHU?
(PEeCnOHAEHTbI, KOTOPble OCYLLLECTBASIAM ONAATY 3a py6ex)

31%

28%

17%

13%
10%

< 2% 2-4% 5-6% 7-10% > 10%

McTounmk: NMCBb AHaauTmka, Magram Market Research 12



[~] RSBI | :usitess ﬂ OTTOPA POCCU MU

OBLL{EPOCCUUCKAR OBLLUECTBEHHAA OPTAHW3ALIMA MANOrO M CPEAHEFD NPEANPUHUMATENTLCTBA

Cnacmdo 3a BHMMmAaHMel

C MATEPUAACMM MO MHAEKCY RSBl MOXHO TOKXKE O3HOKOMMTLCS HO CAMTE:

https://www.psbank.ru/Business/RSBI

Onopa Poccum [MTAQO NpoOMCBA3bOAHK
KoHTakTHas MHchopmaLlms KoHTakTHAs MHchopmaums
MHTepHeT-cauT: hitps://hitps://opora.ru/ NHTepHeT-cauT: https://www.psbank.ru

AApPEC 3AEKTPOHHOM NOYTbI: iId@opora.ru AApEeC 3AeKTPOHHOMU NoYTbI: iInfo@psbank.ru
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